There are a growing number of highly-popular user-centric applications, especially with the popularity of the
Web 2.0. Such examples include micro-blogs, blogs, folksonomies, wikis, and Web communities in specific
topics such as in academic research area. They have formed a new Web, Social Web and further formed
social networks. Social networks generates a lot of (semi-)structured information. This information greatly
enlarges the content of Web. At the same time, it introduces many interesting research issues (e.g., social
web storage, search and mining) as well many real-world applications (e.g. social recommendation). This
workshop solicits contributions on social search and social mining including Web-based and Semantic Web-
based social applications, the emerging applications of the Web as a social media.
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Topics in social search and social mining of interest include

Search algorithms in large-scale social networks
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Philip Yu, University of Chicago

Huajun Zeng, Microsoft Research Asia
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Search across heterogeneous social networks
Personalized search for social interactions
Classification, clustering on social network data
Collaborative filtering and recommender systems
Community detection

Expert finding

Sentiment analysis/opinion mining

Social network modeling and analysis

Social influence analysis

Evolution of social networks

Privacy and security issues in social networks
Semantic social networks

Integration of heterogeneous social networks
Applications of social networks

Social engineering, tools, and case studies
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